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. At first I thought so, but I didn’t like the ending.
. Yes, you are right. It wasn'’t interesting.

. Was it? Can I borrow the book?

=W NN

. No, I didn’t say so. It was interesting.

. How many desserts will you eat?
. Why did you choose this plate?

. Which one would you like?

. What did you order?

=W N

. I didn’t do well, either.
. Don’'t worry. You will be fine next time.

. Wait! It's not mine.

_w NN

. I was sure you could do it!

. Did you like it, too?
. Can I invite my friends?

. It is bigger than the last one.

= w N

Thank you for helping me.

. That’s too bad. I don't like coffee.
. That’s good news. Can I order outside?

. That's amazing. I will leave my dog here to play.

=W N

That's all right. Can I eat inside with my dog?
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. In the book, we can learn which is the most expensive hot dog we can buy.
. The book is published once a year.
. About 50,000 new records are usually put in the book every year.

. About 1,000 people try to set a new record every week.

. He started a new beer company called the Guinness Brewery in 1951.
. He went hunting in the forest and caught the bird he wanted.

. He tried to find out which bird flies the fastest in Europe.

. He checked through many books to learn about the bird he caught.

. Hugh Beaver wanted a book of interesting facts because no books gave him the
answer to his question.

. Hugh Beaver decided to make the book because people usually forgot interesting
facts.

. Twin brothers Norris and Ross asked Hugh Beaver to publish a book of
interesting facts.

. Twin brothers Norris and Ross wanted Hugh Beaver to make a book that they

couldn’'t make before.

. Hugh Beaver wanted more people to know about his beer company.
. There were not so many interesting facts in the first book.
. People who came to restaurants asked Hugh Beaver to make it free.

. Hugh Beaver knew that the book would be a best-seller in the future.

. Its first edition was published in the summer of 1955.
. It became a best-seller in Britain.
. More than 143 million copies were sold in America.

. It was translated into 22 languages.
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What is black in London, yellow in New York, and many colors in Tokyo? Do you know
what the answer is? It is a taxi, also known as a cab. There are about 19,000 black cabs in
London, and local people are proud that those black cabs are a part of the city sights. When
you visit Britain's capital, taking a London taxi is a must-do experience, something that
many people have continued to do for a long time.

The history of taxis goes back to the 17th century—at first they were *coaches pulled
by two horses. Originally, taxis were called ‘hackneys. The word ‘hackney’ comes from
French and means a horse *for hire. They became very popular, but they made the traffic
busy, and it was quite expensive to ride them. So, in 1823, a coach with two seats and two
wheels, a ‘cabriolet’ was introduced into London from France. It was faster and less
expensive, so it soon became more popular than hackney coaches. The name ‘cab’ actually
came from the word ‘cabriolet” Then, London’s first horseless cabs appeared in 1897, and
they were powered by electricity. However, they broke down easily and it was difficult to
keep them in a good condition. That's why they disappeared by 1900. Then, in 1903,
London’s first *petrol-powered cab was introduced. The number of these cabs on London
streets grew rapidly, and these cabs became a symbol of the city of London.

There are many things that make London taxis special. The most unusual thing is that
you can get to your *destination much more quickly than in many other cities. The reason
is that London taxi drivers are some of the most *knowledgeable people in the world.

To drive a black cab in London, you have to have “The Knowledge.” That means that
you have to know everything within 6 miles (about 9.7km) from Charing Cross, one of the
main railway stations in the center of London. Imagine you are standing at Charing Cross,
the center of a circle. There are so many streets, parks, and buildings in all directions up
until you reach the edge of the circle 6 miles away. You have to know all of them. You
might think that this is not too hard, but there are about 25,000 streets in that circle. To be
a taxi driver in London, you have to know each restaurant, hospital, police station and pub
in that area as well as all the other popular places. London taxi drivers need this special
ability.

It is very difficult to pass the driving test. For most people, it takes about two years to
become a London taxi driver. First, you will get the Blue Book, the textbook for the driving
test, and prepare for it. In this Blue Book, 320 different *routes all over the city are shown.
You take a written test first. In the written test, two points A and B are shown, and you
are asked to draw the shortest route between A and B on a blank map. If you pass the

written test, you can go on to an interview test. Two different points are shown again, and



you need to say the names of every street and intersection based on the shortest distance
accurately and quickly. To pass this driving test, taking a motorbike or a bicycle is the best
way. You can actually get around the city and remember the quickest route between
destinations and all the interesting places in the city. There are even schools for becoming
London taxi drivers. “It took me 14 months and it was very hard, but it is very important
that taxi drivers have special knowledge,” said James Trenholm, who has been driving a
London cab for 29 years. “As you use ‘The Knowledge’ better, it will become easier to drive
the cab.”

Taxi drivers have to remember a lot, and all that knowledge actually makes them
clever. In fact, scientists have *proved that learning to drive a London cab actually makes
your brain grow—at least the part that deals with memory and *spatial awareness (your
sense of distance and how you judge the spaces between things).

London taxi drivers are doing a great job in getting around the city so quickly. Since
the city is so old, the streets are often narrow. It is always very crowded with a population
of around 9 million people. The public transport system such as the bus and the train is
sometimes in real trouble. So, it is good to have something you can always depend on to
take you home.

“I don’t think we are cleverer than other people,” said Jonny Fitzpatrick, a taxi driver
in London for two years. “But because we know where we are going, it means we don’t

give the customer any trouble.” So long live the black London taxi cab!

)
coach(es) : KEIEH.  for hire : AR TEIT/2HD  petrol : V) ¥
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A. Which is NOT true about London taxis?

7 One of the things you have to experience when you come to London is to take a
taxi because it's very famous.

A4 London cabs are an important part of London city sights and many people have
used them for a long time.

7 Local people are proud of London cabs because they think London cabs
represent the city of London.

I London has not only black cabs but also yellow ones, and the number of black

cabs is almost the same as that of yellow ones.



Which is true about the history of London taxis?

7

The first London taxi driver came from France, and he invented a French style
coach called a hackney coach in the 17th century.

People started using petrol-powered cabs instead of electric ones because they
were easier to keep in a good condition.

Many people were surprised that the first motor cabs introduced from France
were electrically powered.

Cabriolet coaches were not as popular as hackney coaches because they were

more expensive.

What does “The Knowledge” mean? Choose the best one.

-

The ability to measure the exact distance from Charing Cross to the edge of the
circle

The ability to take a passenger to each railway station in England very quickly
The ability to choose the best way for a passenger among about 25,000 streets in
London

The ability to go to any streets more than 6 miles away from the center of

London

Why is it very difficult to pass the driving test to become a London taxi driver?

7

You have to answer the names of every street to the destination based on the
shortest distance as quickly as possible.

You need to show the best way to reach the destination by motorbike or bicycle
as accurately as possible.

You need at least 14 months to study the Blue Book at school before taking a
written test and then an interview test.

You have to know all the different 320 routes from Charing Cross to each

destination.

Which is NOT related to the result that scientists got?

-

4
v
X

London cab drivers can choose the quickest way to reach the destination.
London cab drivers can remember many famous places in London.

London cab drivers can drive fast and safely on narrow and crowded streets.
London cab drivers can deal with mechanical problems when their cars are

broken down.



F. According to the article, choose two correct sentences from the following.

7

Horses were used as taxis to take passengers to their destinations until the 16th
century.

You can depend on London taxis because the drivers have a lot of knowledge
about the London area.

It takes two years for London taxi drivers to remember the names of all
historical places in the London area.

Riding around on motorbikes in the London area is a part of the driving test to
become a London taxi driver.

The city of London is so old and the streets are often narrow, but it’s not a big
problem for London taxi drivers because they are very knowledgeable.

London taxis have recently become less popular because there is a good

transport system in the London area.
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Colors can bring back powerful emotions and memories. They can sometimes affect
your mood and behavior. In fact, scientists agree that color has a great influence on how
attractive or unattractive a food is to you. As you can imagine, that's important news for
restaurants, food brands and fast-food chains. Which colors make us hungry or push our
plates away? Let's examine the impact of colors on *appetite and eating habits.

Red is a color that increases our appetite. In fact, people often find that red-colored
foods are the most attractive. The color red is also *associated with emotion and passion. It
1S a very strong color that increases our *blood pressure, heart rate and energy. By
*stimulating many senses in our body, this bright color makes us hungry. Yes, there is a
reason why many popular fast-food chains such as McDonald’s, Pizza Hut and KFC
(Kentucky Fried Chicken) all use red in their logos. Food chains use red not only in their
logos but also for their interior, such as walls, tables and so on. It is said that red makes
you feel that time passes quickly. As a result, customers eat faster and restaurants are able
to have more customers a day.

Yellow is another color that stimulates our appetite. When we see yellow, our brain
releases more serotonin, a feel-good hormone that makes us happier and more relaxed.
When you feel happy and relaxed, you feel safe and feel like eating more. Have you ever
been to a restaurant that has yellow flowers on the table? If you feel very hungry and you
are ordering a lot of food there, these yellow flowers may be Wthe reason! Just like yellow,
it is said that the color orange gives us warm and comfortable feelings.

Have you ever heard of @*“the Ketchup and Mustard Theory™® As I said above, red

and yellow are the colors that increase our appetite. When you combine these two colors in
a logo for a restaurant or food brand, it will be even more effectivel I'm sure you can easily
think of some famous food chains that use red-and-yellow logos, such as McDonald’s, Burger
King, and Sukiva—a famous beef bowl chain in Japan. There may be “the Ketchup and
Mustard Theory” behind their success.

Green is also a popular color among restaurants and fast-food chains. As green foods
look fresh and natural, people often think that all green foods are healthy. Throughout
history, humans have looked for green foods because [ ® 1—they have no
poison and are good to eat. In this way, the color green makes us feel relaxed and increases
our appetite. It is not surprising that major brands like Starbucks and MOS BURGER use
green logos with great success.

Some people find white foods such as popcorn, whipped cream and white bread are

very attractive. However, white foods may cause over-eating, especially when you are



eating snacks. You may forget that white foods contain calories, and this sometimes makes
you eat too much. Also, many people feel that white foods and foods on white plates are
less satisfying—even if you eat so much, you can't feel satisfied and keep on eating.

(@®When you are on a diet, you should *avoid white foods!

On the other hand, there are some colors that don't make us hungry. Blue is the top
color you shouldn’t use in food packages or restaurant logos. Research suggests that the

color blue decreases our appetite because there are not many blue-colored foods in nature

except blueberries. \ ® ‘

That is why many weight-loss programs and diet companies use blue in their marketing.
However, when you are thirsty on a hot day, which color of drink looks more attractive to
you, a brown one or blue one? Blue is associated with fresh water, the ocean and swimming
pools, so it may be a very attractive color when we are thirsty.

Pink doesn’t stimulate our appetite, either, because it seems like an unnatural color.
Pink often makes people think of raw meat or *artificial preservatives. That's one of the
reasons why you don’'t see many pink logos.

Gray is another color that decreases our appetite. Have you ever seen a gray food and
thought, “Wow, that looks delicious!”” You don’t generally see gray food growing in a
garden. The *dullness of gray is associated with old, bad food that you cannot eat anymore.

®Brown [ 1. If you want to open a restaurant, you should be careful

about using this color. Brown foods don’t usually make us hungry because the color brown
is associated with foods that are burned or overcooked. However, brown can sometimes be
a good choice for certain foods and drinks such as coffee, chocolate or baked goods.

When you step into a restaurant next time, why don't you look around you and take a
look at the color of the walls, the plates or even the chairs? You may be able to find some

interesting facts about the color and appetite. As people often say, we eat with our eyes.
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You feel hungry because the color yellow has the power to make us feel good.
Certain hormones that make you happy are produced when you see yellow flowers.
Beautiful flowers with any color make your brain relaxed and make you hungry.

Yellow and orange flowers on the table give you warm and comfortable feelings.

13 THHOIEL T, KXLONEE—HTL2bDET~I0b—2F, LT TEILR IV,

-

Restaurants should use red and yellow in their logos because both colors make us
happy and healthy.

Fast-food chains should use red and yellow because ketchup and mustard make
hamburgers more delicious.

If you use red and yellow together, the effect of colors to make us hungry will be
greater.

Famous fast-food chains such as McDonald’s, KFC and Starbucks have all used this

theory and become successful.
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green foods usually make them excited
green foods in nature are often safe
green foods can be found anywhere

green foods give them a lot of energy
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7 This behavior of avoiding those colors in food may still be with us.

4 It is even suggested that you should put a blue light in your fridge to decrease your
appetite if you want to lose weight.

7 A long time ago when our ancestors were looking for food, blue, black and purple
were the signs that the food contained poison and was not safe to eat.

I In fact, people lose appetite when they see blue foods, even if they taste good.
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is a perfect color for many restaurants

can be a good color for most food chains

is a difficult color for restaurants

always decreases customers’ appetite
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Colors sometimes play an important part in our lives. They can affect our appetite
and our eating habits. For example, red, yellow and ( A ) are known to increase
our appetite. You have to be careful when you eat ( B ) foods because they
sometimes cause overeating. On the other hand, it is said that ( C ) and gray are
the colors that decrease our appetite.

( D )and ( E ) are the two colors that have both a good and bad side.
Although most ( D ) foods decrease our appetite, ( D ) can be an attractive

color for drink on a hot day.

7 blue 4 pink Y7 green I brown Z  white

AKLOWEL =B LBV DX T~ 00 D@, 5 TEI LRIV,
According to some scientists, colors can affect our feelings and actions, and
sometimes change our appetite.
It is natural for many fast-food chains to use red in their logos because red is a color
that makes you hungry.
Some fast-food chains use red for their interiors to make the customers feel that they
want to come back again.
Many popular food chains use the color green because it makes people feel relaxed
and hungry.
It is said that pink often decreases our appetite because pink foods don’t look natural
or healthy.
Gray is not a very good color for restaurants’ logos, although it can be a perfect color
that makes some foods look delicious.
Brown doesn’t usually increase our appetite because brown makes people think of
overcooked foods.
It might be a good idea to pay attention to the colors used in restaurants to see the

relationship between colors and appetite.
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1. You have met my wife, ( ) you?
7 did 4 didn’t 7 have I haven't

2. Tom ( ) me his phone number yesterday.
7 said 4 told Y7 spoke I talked

3. There aren't ( ) supermarkets in this area.

7  no 4 some Y7 any I  much

4. New computers ( ) in that company.

7 are used A are using Y7 can use I have used
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¢ ) )y HYcAa)Yyc H»c HYyCB)C ) ) toschool
7  be 4 told 7 rides I careful #  a bicycle 71 him
¥ he 7 to 7~ when
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( > Hyc HyceHcoc Hyc H»c )yc H)Cb)(C ) last winter.
7 now A expensive 7 1 wore I I'm wearing * s

71 the coat ¥ not 27 the one 7 as I as

3. BOWINLAZAELDZEH > TR BEIEZNTTh,
( > )Y H)CE)YC HYC HCF)C )e?
7 with 4 the man 7 the girl I who 7 the blue dress
71 dancing F in 7 s

4. CLWEZXICHGOHRELZ ENWVITRDOZ LIZAES TRV,
( > HC )Y HcaGg)yc HC )yCH)C ) youare busy.
7 keep A easy v ois I your room F it 71 when

¥  not 7 clean 7 to
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